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Understanding
Wellness Initiatives

Part I of this book provides a framework for developing a comprehensive wellness
initiative, as well as innovative strategies to increase engagement in single, stand-alone
wellness programs. This part begins by discussing the variety of settings in which health
and wellness initiatives are being implemented. Chapter 1 (Making Wellness Work in
Various Settings) offers health and wellness practitioners suggestions on where and
how to market your services and programs to enhance revenue and grow client base
by presenting the rationale for implementing wellness strategies in a variety of set-
tings. [f you are working in one particular setting, such as a worksite, this information
may be useful as you seek additional resources within and outside of your industry
or setting to support your efforts. Chapter 2 (Developing Successful Wellness Initia-
tives) lays out effective, comprehensive, and evidence-based strategies for designing,
implementing, and evaluating vour wellness initiative or program using a step-by-step
approach. Chapter 3 (Creating Engaging Wellness Initiatives) details creative strate-
gies for engaging your target population and provides practical examples for applying
evidence-based behavior change theories and techniques to engage and sustain the
active engagement of vour target audience over time. Finally, chapter 4 (Improving
and Expanding Existing Wellness Initiatives) may appeal to readers with more mature
or seasoned wellness initiatives by discussing strategies for maintaining and sustain-
ing the growth of wellness initiatives or programs, return on investment (ROI), and
positive health outcomes. All chapters provide real-world examples from model and
proven wellness initiatives and programs, evidence-based practices, and advice from
experts in the wellness industry.

You may read the chapters in part I in the order presented or refer to them on an
ongoing, individual basis depending on your needs, interests, and goals. In summary,
part I provides a detailed explanation of the components and step-by-step approaches
necessary to develop new wellness initiatives or to enhance existing wellness initiatives
in worksite, community, or school settings. Part I also includes engagement strategies
that you can apply to your existing wellness programs or any of the model programs
presented in part II of this book.



